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COURSES IN FOREIGN LANGUAGES for ERASMUS INCOMING STUDENTS 

 2025/2026 

Faculty of Journalism and Mass Communication 

Faculty coordinator: Assoc. Prof. Dr. Kalin Kalinov, kkalinov@uni-sofia.bg  
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JC C 314 
Psychology of 

Communication 
English BA Summer 7 45 15  

Assoc. Prof. 

Diana 

Petkova 

dijanapp@uni-

sofia.bg 

Short description of the course (in the language of instruction): This course introduces the basic theories of psychology of communication and 

discusses their practical implication in daily life with concrete examples and case studies. The accent is put on interpersonal, group and 

organizational communication. It studies a varieties of topics, such as: the formation and transformation of attitudes, the role of mental schemata 

in communication, of the subtle biases and prejudices. It also discusses the phenomenon of influence in communication, as well as the different 

means to exercise it. Finally, it also discusses the psychological phenomenon of rumors and their effect on individuals and communities. Thus, in 

being acquainted with some psychological processes and behaviors, students are expected to be successful communicators. 
 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  

mailto:kkalinov@uni-sofia.bg
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JC C 013 
Intercultural 

Communication 
English MA Winter 4 60 0  

Assoc. Prof. 

Diana 

Petkova 

dijanapp@uni-

sofia.bg 

Short description of the course (in the language of instruction): This course dwells on the theoretical and practical aspects of communication 

in intercultural environment. It introduces the most important theories and research models of intercultural communication. The emphasis is on 

both verbal and non-verbal intercultural communication. Along with the theoretical basis, the course also presents concrete cases of intercultural 

clashes, negotiations and conflict resolutions. Thus, students are expected to be successful communicators on culturally diverse communication 

scenes. 
 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 339 
Advertising 

Campaign 
English BA Winter 4 45 15  

Chief Asst. 

Prof. Nikola 

Vangelov, 

PhD 

nlvangelov@uni-

sofia.bg 

Short description of the course (in the language of instruction):  

The discipline examines the main aspects of the advertising campaign - digital (online) marketing communications and mostly advertising, 

characteristics of consumers, organizations, media planning, various marketing communications, online platforms, channels, etc. 

Requirements for enrollment:  YES 

If any, please describe the specific requirements: The students should have studied a course on theory of communication and be fluent in 

English. 
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JC I 342 
Global Politics 

and Media 
English BA Summer 4 30 15  

Assoc. Prof. 

Ralitsa 

Kovacheva 

rckovachev@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course gives students the opportunity to analyze the mutual influences 

between the media and global politics. Special attention is paid to factors such as ideologies, political polarization, post-truth, disinformation and 
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propaganda. Students can develop students` skills in analyzing media content, as well as in writing, reporting and editing international news 

stories. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 011 

Fake News and 

Online 

Disinformation 

English MA Winter 3 30 15  

Assoc. Prof. 

Ralitsa 

Kovacheva 

rckovachev@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course aims at providing students with knowledge and skills needed to 

find, verify and analyze information in a digital environment. The course combines theoretical knowledge (concepts, classifications, research 

approaches and regulatory models) with practical skills and tools. Students will be introduced to various fact-checking tools and will perform 

different practical tasks, in order to develop skills needed to independently check different types of information. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC E 014 

International 

Journalism and 

Digital Media 

English MA Summer 3 45   

Assoc. Prof. 

Ralitsa 

Kovacheva 

rckovachev@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course aims to provide students with knowledge and skills needed to 

asses information and create international news stories in digital environment. A good knowledge of the current state of international relations is a 

prerequisite for a skillful selection of sources of information and a balanced assessment of events. Issues related to bias and balance in 

international journalism, the influence of ideologies and political polarisation will be discussed, as well. Practical tasks are included to help 

students develop skills in creating international news stories.. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC I 676 

Multiculturalism, 

minorities and 

media 

English BA Summer 4 45   

Prof. 

Svetlozar 

Kirilov, PhD 

skivanov@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course discusses major processes related to contemporary multicultural 

societies, the state of minorities (racial, ethnic, religious, etc.) and the role of the media. The conflict between Russia and Ukraine is also analyzed: 

the formation of Russian and Ukrainian identity, the Russian minority in Ukraine, the multicultural character of the Russian Federation. Some of 

the topics are listed below: 

Multicultural society: its structure and problems. What is multiculturalism? What is culture? The understanding of minorities: racial, ethnic, 

religious, linguistic and others. Multiculturalism vs. nationalism and ethnocentrism. Prejudices. Clash over resources. “Cultural wars”: 

fundamental differences in values and norms. Hate speech. 

The conflict between Russia and Ukraine. The establishment of the Ukrainian identity. Linguistic and other policies of Ukraine toward Russian 

and other minorities. Ethnic identity, separatism, and war in Ukraine. Minorities in the Russian Federation.  

Multicultural society in Europe. International migration. The policies of the European Union and the Council of Europe toward minorities. 

Religion and religious differences. Theories of civilizations. Muslim communities. Debates whether Islam encourages violence and terrorism or 

not. Islamism. The Islamic State. 

Roma communities. The explanations of the plight of the Roma: discrimination or Romani culture? The image of the Roma in East European 

cinema. 
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The model of multicultural society in the United States. The conflicts with Native Americans and Mexicans; the image of Native Americans and 

Mexicans in westerns. Historical waves of migration to the United States: Irish, Asian, Italian, East European, Latino. Puerto Rico and the United 

States. African Americans in the United States; the influence of the American Blacks in music; hip-hop. USA: “Melting pot” or “bowl of salad”?  

Jews and antisemitism. Persecution of Jews in Europe. The re-establishment of Jewish state (1948) and the conflict between Israel and Arabs. 

Minority media. The policy of the Council of Europe to support community media. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC I 329 
Investigative 

Journalism 
English BA Summer 4 30 15  

Teodora 

Georgieva, 

PhD 

gteodora66@gmail

.com 

Short description of the course (in the language of instruction): The course discusses main definitions and principles of investigative 

journalism. It highlights its history in Europe, in America and in Bulgaria. 

It keeps the students informed about the principles of investigative journalism, it makes them aware how to collect and access information from 

multiple data sources, including administrative data, statistical registers, etc. The course will address some understanding of functions and 

characteristics of investigative journalism like ethical issues and risks of criminal responsibility. Some examples of top picks for investigative 

journalism in Bulgarian (168 chasa, Sega, Capital, etc) and foreign media (Zeit, Guardian, Monde, Boston Globe, ProPublica, The New York 

Times, etc ) will be given. 

The course also discusses new phenomena and features of investigative journalism during the democratic and economic transitions, taking into 

account all the challenges related to funding and the emergence of another type of journalism in social networks. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC I 354 Social Conflicts English BA Summer 4 45 15  

Teodora 

Georgieva, 

PhD 

gteodora66@gmail

.com 

Short description of the course (in the language of instruction):  

The lecture course aims to enable students to build on the knowledge they have gained about institutions with a new type of social competence. The 

program introduces theoretical concepts about social conflicts, their forms of manifestation and media approaches to covering them. 

The lecture course focuses on social conflicts and journalistic practice, on specific cases, on positive and negative media practices. The emphasis 

is on journalistic reflection in the analysis of conflicting social situations. Special attention is paid to media stereotypes, to rumors accompanying 

the interpretation of a number of social conflicts. 

In addition to the lecture part, the course includes discussions and game models of applying specific media approaches. 

 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 543 

Creating 

Communication 

Effects 

English BA Summer 7 45 15  

Assoc. Prof. 

Svetlana 

Stankova, 

PhD 

svetlanais@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course introduces the eight-step pyramid of communication effects from 

awareness to values, the consistency and diversity of communication elements, as well as the approaches creating an effective messages. There 

are also topics related to communication goals and communication strategies. It helps to identify and to use persuasive techniques in the desired 

communication register. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC E 690 

Building of 

Public Image in 

Media 
English BA Winter 2 30   

Assoc. Prof. 

Svetlana 

Stankova, 

PhD 

svetlanais@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course points out the psychological, historical, economic and ideological 

prerequisites for inventing of public enemy image in media. The discipline examines the social functions of the enemy image and provokes a 

discussion on the subject of hostility, which up to now has contradictory views and perceptions. The consequences of exaggeration 

(demonization), of the enemy images in media, are presented also as well. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 692 

Strategic 

Communication 

and Content 

Management 

English BA Winter 7 45 15  
Prof. Teodora 

Petrova, PhD 

petrovaiva@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course is aimed at most important Strategy theories of strategy thinking, 

management and the role of strategic managers. It overlooks over the use of most effective instruments for content management in digital platforms. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 286 
Writing for 

Public Relations 
English BA Winter 6 30 30  

Chief Asst. 

Prof. Yordan 

Karapenchev, 

PhD 

y.karapenchev@fj

mc.uni-sofia.bg 

Short description of the course (in the language of instruction):  

Writing texts is a fundamental skill for every public relations specialist. Whether it is press releases, interviews, managing social media profiles or 

creating event scripts, practically all areas of the profession are related to content creation. In practice, professions such as “content marketing 

specialist” and “copywriter” are gaining popularity, as they handle language as their main tool on a daily basis. 

However, the ability to create texts for the needs of public relations differs significantly from what young people have encountered in the educational 

system so far. During the course, each student will have to create a number of texts reflecting various potential work situations that public relations 

specialists face. These include a press release, an interview, an article, texts for preparing a press conference, posting plans for managing social 

networks, texts for internal communications and many others. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  
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JC C 682 

Creative 

Communication - 

Master Class 

English BA Summer 4 0 45  

Chief Asst. 

Prof. Yordan 

Karapenchev, 

PhD 

y.karapenchev@fj

mc.uni-sofia.bg 

Short description of the course (in the language of instruction):  

Modern communication professionals face a dynamic work environment and constant changes in their daily lives. The rapid development of 

technology and new forms of communication in the digital world face media, content creators and consumers with a continuous whirlpool of 

messages fighting for their attention. 

One way to fight for this attention and create truly memorable campaigns is to rely on more creative and unconventional solutions than their 

competitors. 

Campaigns in the field of corporate social responsibility, cause marketing, social entrepreneurship and creating shared value are one of the possible 

ways in which this can happen. Companies that find creative approaches to solving real social problems will certainly win not only the sympathies 

of consumers, but – in the long run – also money. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  

 

  



 

 

Sofia University                            
16 

 

Programme: Digital Media and Communication 

Course 

code 

Course 

title 
(in English) 

Language 

of 

instruction 

Course 

offered to 

BA/BS, 

MA/MS, 

PhD 

Semester 

(winter/ 

summer) E
C

T
S

 

Workload (hours) 

Lecturer/s’s 

name 
Lecturer/s’s 

E-mail 

L
ec

tu
re

s 

S
em

in
a
rs

 

P
ra

ct
ic

a
l 

w
o
rk

 

JC C 015 

Managing 

Communication 

Campaigns 

English MA Summer 4 15 45  

Assoc. Prof. 

Kalin 

Kalinov, PhD 

kkalinov@uni-

sofia.bg 

Short description of the course (in the language of instruction): The course is focused on the strategic and tactical planning, execution and 

reporting of the achieved results of a communication campaign. The main emphasis is placed on the corporate communication sector. The 

material includes key theoretical framework in the field of strategy and corporate communications. However, the key focus is placed on the 

practical aspects with a high number of seminars, group work, problem solving from real campaigns and case studies. During the semester the 

students will receive several practical tasks to help them develop their skills for strategic communication management, as well as teamwork. 

Requirements for enrollment:  NO 

If any, please describe the specific requirements:  

 


